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CollegeFashionista schools us on the top apparel brands

A close-up on what fashion-focused college women want
CollegeFashionista (CF) is an online community of college-aged, fashion-
focused women - one of the largest and most engaged in the US. Its
network of “style gurus” actively posts about styles, products, and trends
on the CF website, as well as on its own social platforms via Instagram and
the like. We view the CF community as a relevant leading indicator for
apparel industry trends because of its high personal interest in fashion and
because college-aged individuals are regarded as influencers for many
apparel retailers and brands. In this report, we tap into the responses of
867 style gurus in CF’s 2015 Back to School (BTS) survey.

Must-have items this BTS season and where to buy them
Respondents are most focused on clothing and footwear purchases for
BTS. The biggest key item trends in our survey include: jeans (skinny,
boyfriend, distressed, and other), backpacks, and booties. They prefer to
shop for apparel online over physical stores.

Free People the favorite apparel brand by a wide margin

13% of respondents identified Free People as their favorite clothing brand.
Topshop, Forever 21, Urban Outfitters, H&M, and Zara were also high on
the list. ASOS and Brandy Melville punched above their weight in
importance relative to their small market shares. Teen retailers American
Eagle, A&F / Hollister, and Aeropostale did not rank well with this group

Handbags an important category; KATE and KORS resonate most
We were encouraged to see bags, totes, and handbags high on the priority
list as important items for BTS. When asked to identify their favorite
handbag brands, Kate Spade (17% of respondents) was most frequently
noted, followed by Michael Kors (13%). Coach did not register well with
respondents (only 4% identified as a favorite) despite a strong push from
the brand toward younger, fashion-forward women, suggesting it may take
longer for brand reinvigoration efforts to bear fruit.

NKE dominates in Athletic

Just about half of style gurus identified Nike as their favorite athletic brand.
Lululemon came in second, ranking #1 with 19% of respondents. Victoria’s
Secret athletic had a surprisingly strong showing relative to other brands.
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A close-up on BTS priorities for fashion-focused college women

We analyzed category, product, and brand spending priorities from CollegeFashionista’s
style guru community fielded during CF’s Back to School survey. This sub-set of
consumers is at the forefront of fashion trends, in our view, because of its active
engagement in the fashion community and because of its demographic profile (college-
aged women). A total of 867 responses were fielded for the survey, with geographic skew
towards the northeast US. Our most important takeaways:

e Online is the preferred way to shop clothes - This is a big endorsement for the
ecommerce channel, which is still under 15% of sales for the broader apparel industry.
Increased migration online is a big hurdle for apparel brands with large, mall-based
store fleets (for example AEQ), but a positive for brands with strong ecommerce
platforms and small, high quality real estate portfolios (like URBN, Buy).

e Top Apparel Brands: Free People, Top Shop, Forever 21, Zara, and Urban
Outfitters - This is positive for URBN (Buy) and negative for traditional Teen Retail
(AEO, ANF both Sell) which did not resonate well with this group.

¢ Handbags still matter, and the brands of choice are Kate Spade and Michael
Kors - Style gurus called out bags as a focus BTS purchase, with specific importance
on backpacks and totes. Kate Spade is the favorite brand, followed by Michael Kors
(Neutral), suggesting brand equity for these two is still vibrant. Coach (Sell) ranked low
on the list, with less than 5% of respondents identifying it as their favorite brand. The
relatively low ranking from this specific group of consumers, which we believe COH
has been specifically targeting with its brand turnaround initiative, leaves us cautious
that it may take longer to jumpstart momentum.

¢ Nike the decisive leader in Athletic - Nike (CL-Buy) was the standout athletic
apparel brand among this group, with 47% of respondents identifying it as their top
brand. Lululemon (Sell) ranked #2 at 19%. Victoria’s Secret (owned by L Brands, CL-
Buy), Fabletics and Zella (Nordstrom'’s private label brand) had solid showings despite
relatively small market shares. Under Armour’s (Neutral) relatively modest showing at
2% suggests its women'’s initiative has more work to do.

Exhibit 1: Apparel is the most important item on BTS shopping list
Average response to the question: “Rank your spending priorities for this back-to-school
shopping season based on the choices below. 1 is most important”
Apparel
Footwear
Accessories

Cosmetics

Jewelry
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important

most
important

Source: CollegefFashionista
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Exhibit 2: Fashion-focused college women prefer online over stores to shop BTS
“Rank your most important shopping destination for cosmetics this back-to-school season from
most important to least important. 1 is most important and 5 is least important.”
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Source: CollegeFashionista

Exhibit 3: Bags and jeans are the focus items for BTS
Top responses to the question “In your opinion what is the one must have fashion item for this
back-to-school shopping season?” ranked by % of times mentioned

Bags: Backpacks and Totes 21%
Jeans: Boyfriend, Distressed, and Skinny 17%
Boots & Booties 9%
Jacket: Leather, Jean, and Military 7%
Dresses 3%

Source: CollegeFashionista

Exhibit 4: CF’s style gurus identified their top brands in the Handbag, Apparel, and Athletic categories.
% of respondents who identified an individual brand as their favorite within each respective category

Handbags Apparel

Kate Spade

Michael Kors
Rebecca Minkoff
Marc by Marc Jacobs
Celine

Coach

Louis Vuitton
Longchamp

Tory Burch

Chanel

17% Free People 13% Nike 47%
13% Topshop 8% Lululemon 19%
7% Forever 21 7% Adidas 5%
6% Zara 6% Victoria's Secret 4%
5% Urban Ouffitters 6% Under Armour 2%
4% H&M 5% Athleta 2%
4% J Crew 4% Forever 21 2%
3% Madewell 3% Zella 1%
3% Brandy Melville 3% Fabletics 1%
3% Asos 2% Old Navy 1%

Source: Collegefashionista
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Rating and pricing information

Abercrombie & Fitch (S/N, $17.30), American Eagle Outfitters Inc. (S/N, $15.65), Coach Inc.
(S/A, $28.72), L Brands Inc. (B/A, $78.07), lululemon athletica inc. (S/N, $59.07), Michael
Kors Holdings (N/A, $38.06), Nike Inc. (B/N, $103.87), Under Armour Inc. (N/N, $85.44) and
Urban Outfitters Inc. (B/N, $28.54)
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Quantum
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GS SUSTAIN is a global investment strategy aimed at long-term, long-only performance with a low turnover of ideas. The GS SUSTAIN focus list
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website at http://www.gs.com/research/hedge.html.

Goldman Sachs Global Investment Research 5



August 25, 2015 Americas: Retail: Specialty Stores

Additional disclosures required under the laws and regulations of jurisdictions other than the United States

The following disclosures are those required by the jurisdiction indicated, except to the extent already made above pursuant to United States laws
and regulations. Australia: Goldman Sachs Australia Pty Ltd and its affiliates are not authorised deposit-taking institutions (as that term is defined in
the Banking Act 1959 (Cth)) in Australia and do not provide banking services, nor carry on a banking business, in Australia. This research, and any
access to it, is intended only for "wholesale clients" within the meaning of the Australian Corporations Act, unless otherwise agreed by Goldman
Sachs. In producing research reports, members of the Global Investment Research Division of Goldman Sachs Australia may attend site visits and
other meetings hosted by the issuers the subject of its research reports. In some instances the costs of such site visits or meetings may be met in part
or in whole by the issuers concerned if Goldman Sachs Australia considers it is appropriate and reasonable in the specific circumstances relating to
the site visit or meeting. Brazil: Disclosure information in relation to CVM Instruction 483 is available at
http://www.gs.com/worldwide/brazil/area/gir/index.html. Where applicable, the Brazil-registered analyst primarily responsible for the content of this
research report, as defined in Article 16 of CVM Instruction 483, is the first author named at the beginning of this report, unless indicated otherwise at
the end of the text. Canada: Goldman Sachs Canada Inc. is an affiliate of The Goldman Sachs Group Inc. and therefore is included in the company
specific disclosures relating to Goldman Sachs (as defined above). Goldman Sachs Canada Inc. has approved of, and agreed to take responsibility for,
this research report in Canada if and to the extent that Goldman Sachs Canada Inc. disseminates this research report to its clients. Hong

Kong: Further information on the securities of covered companies referred to in this research may be obtained on request from Goldman Sachs
(Asia) L.L.C. India: Further information on the subject company or companies referred to in this research may be obtained from Goldman Sachs
(India) Securities Private Limited. Goldman Sachs may beneficially own 1% or more of the securities (as such term is defined in clause 2 (h) the Indian
Securities Contracts (Regulation) Act, 1956) of the subject company or companies referred to in this research report. Japan: See

below. Korea: Further information on the subject company or companies referred to in this research may be obtained from Goldman Sachs (Asia)
L.L.C., Seoul Branch. New Zealand: Goldman Sachs New Zealand Limited and its affiliates are neither "registered banks" nor "deposit takers" (as
defined in the Reserve Bank of New Zealand Act 1989) in New Zealand. This research, and any access to it, is intended for "wholesale clients" (as
defined in the Financial Advisers Act 2008) unless otherwise agreed by Goldman Sachs. Russia: Research reports distributed in the Russian
Federation are not advertising as defined in the Russian legislation, but are information and analysis not having product promotion as their main
purpose and do not provide appraisal within the meaning of the Russian legislation on appraisal activity. Singapore: Further information on the
covered companies referred to in this research may be obtained from Goldman Sachs (Singapore) Pte. (Company Number:

198602165W). Taiwan: This material is for reference only and must not be reprinted without permission. Investors should carefully consider their
own investment risk. Investment results are the responsibility of the individual investor. United Kingdom: Persons who would be categorized as
retail clients in the United Kingdom, as such term is defined in the rules of the Financial Conduct Authority, should read this research in conjunction
with prior Goldman Sachs research on the covered companies referred to herein and should refer to the risk warnings that have been sent to them by
Goldman Sachs International. A copy of these risks warnings, and a glossary of certain financial terms used in this report, are available from
Goldman Sachs International on request.

European Union: Disclosure information in relation to Article 4 (1) (d) and Article 6 (2) of the European Commission Directive 2003/126/EC is available
at http://www.gs.com/disclosures/europeanpolicy.html which states the European Policy for Managing Conflicts of Interest in Connection with
Investment Research.

Japan: Goldman Sachs Japan Co., Ltd. is a Financial Instrument Dealer registered with the Kanto Financial Bureau under registration number Kinsho
69, and a member of Japan Securities Dealers Association, Financial Futures Association of Japan and Type Il Financial Instruments Firms
Association. Sales and purchase of equities are subject to commission pre-determined with clients plus consumption tax. See company-specific
disclosures as to any applicable disclosures required by Japanese stock exchanges, the Japanese Securities Dealers Association or the Japanese
Securities Finance Company.

Ratings, coverage groups and views and related definitions

Buy (B), Neutral (N), Sell (S) -Analysts recommend stocks as Buys or Sells for inclusion on various regional Investment Lists. Being assigned a Buy
or Sell on an Investment List is determined by a stock's return potential relative to its coverage group as described below. Any stock not assigned as
a Buy or a Sell on an Investment List is deemed Neutral. Each regional Investment Review Committee manages various regional Investment Lists to a
global guideline of 25%-35% of stocks as Buy and 10%-15% of stocks as Sell; however, the distribution of Buys and Sells in any particular coverage
group may vary as determined by the regional Investment Review Committee. Regional Conviction Buy and Sell lists represent investment
recommendations focused on either the size of the potential return or the likelihood of the realization of the return.

Return potential represents the price differential between the current share price and the price target expected during the time horizon associated
with the price target. Price targets are required for all covered stocks. The return potential, price target and associated time horizon are stated in each
report adding or reiterating an Investment List membership.

Coverage groups and views: A list of all stocks in each coverage group is available by primary analyst, stock and coverage group at
http://www.gs.com/research/hedge.html. The analyst assigns one of the following coverage views which represents the analyst's investment outlook
on the coverage group relative to the group's historical fundamentals and/or valuation. Attractive (A). The investment outlook over the following 12
months is favorable relative to the coverage group's historical fundamentals and/or valuation. Neutral (N). The investment outlook over the
following 12 months is neutral relative to the coverage group's historical fundamentals and/or valuation. Cautious (C). The investment outlook over
the following 12 months is unfavorable relative to the coverage group's historical fundamentals and/or valuation.

Not Rated (NR). The investment rating and target price have been removed pursuant to Goldman Sachs policy when Goldman Sachs is acting in an
advisory capacity in a merger or strategic transaction involving this company and in certain other circumstances. Rating Suspended (RS). Goldman
Sachs Research has suspended the investment rating and price target for this stock, because there is not a sufficient fundamental basis for
determining, or there are legal, regulatory or policy constraints around publishing, an investment rating or target. The previous investment rating and
price target, if any, are no longer in effect for this stock and should not be relied upon. Coverage Suspended (CS). Goldman Sachs has suspended
coverage of this company. Not Covered (NC). Goldman Sachs does not cover this company. Not Available or Not Applicable (NA). The
information is not available for display or is not applicable. Not Meaningful (NM). The information is not meaningful and is therefore excluded.

Global product; distributing entities

The Global Investment Research Division of Goldman Sachs produces and distributes research products for clients of Goldman Sachs on a global
basis. Analysts based in Goldman Sachs offices around the world produce equity research on industries and companies, and research on
macroeconomics, currencies, commodities and portfolio strategy. This research is disseminated in Australia by Goldman Sachs Australia Pty Ltd
(ABN 21 006 797 897); in Brazil by Goldman Sachs do Brasil Corretora de Titulos e Valores Mobilidrios S.A.; in Canada by either Goldman Sachs
Canada Inc. or Goldman, Sachs & Co.; in Hong Kong by Goldman Sachs (Asia) L.L.C.; in India by Goldman Sachs (India) Securities Private Ltd.; in
Japan by Goldman Sachs Japan Co., Ltd.; in the Republic of Korea by Goldman Sachs (Asia) L.L.C., Seoul Branch; in New Zealand by Goldman Sachs
New Zealand Limited; in Russia by OOO Goldman Sachs; in Singapore by Goldman Sachs (Singapore) Pte. (Company Number: 198602165W); and in

Goldman Sachs Global Investment Research 6



August 25, 2015 Americas: Retail: Specialty Stores

the United States of America by Goldman, Sachs & Co. Goldman Sachs International has approved this research in connection with its distribution in
the United Kingdom and European Union.

European Union: Goldman Sachs International authorised by the Prudential Regulation Authority and regulated by the Financial Conduct Authority
and the Prudential Regulation Authority, has approved this research in connection with its distribution in the European Union and United Kingdom;
Goldman Sachs AG and Goldman Sachs International Zweigniederlassung Frankfurt, regulated by the Bundesanstalt fiir
Finanzdienstleistungsaufsicht, may also distribute research in Germany.

General disclosures

This research is for our clients only. Other than disclosures relating to Goldman Sachs, this research is based on current public information that we
consider reliable, but we do not represent it is accurate or complete, and it should not be relied on as such. We seek to update our research as
appropriate, but various regulations may prevent us from doing so. Other than certain industry reports published on a periodic basis, the large
majority of reports are published at irregular intervals as appropriate in the analyst's judgment.

Goldman Sachs conducts a global full-service, integrated investment banking, investment management, and brokerage business. We have
investment banking and other business relationships with a substantial percentage of the companies covered by our Global Investment Research
Division. Goldman, Sachs & Co., the United States broker dealer, is a member of SIPC (http:/www.sipc.org).

Our salespeople, traders, and other professionals may provide oral or written market commentary or trading strategies to our clients and principal
trading desks that reflect opinions that are contrary to the opinions expressed in this research. Our asset management area, principal trading desks
and investing businesses may make investment decisions that are inconsistent with the recommendations or views expressed in this research.

The analysts named in this report may have from time to time discussed with our clients, including Goldman Sachs salespersons and traders, or may
discuss in this report, trading strategies that reference catalysts or events that may have a near-term impact on the market price of the equity
securities discussed in this report, which impact may be directionally counter to the analyst's published price target expectations for such stocks. Any
such trading strategies are distinct from and do not affect the analyst's fundamental equity rating for such stocks, which rating reflects a stock's
return potential relative to its coverage group as described herein.

We and our affiliates, officers, directors, and employees, excluding equity and credit analysts, will from time to time have long or short positions in,
act as principal in, and buy or sell, the securities or derivatives, if any, referred to in this research.

The views attributed to third party presenters at Goldman Sachs arranged conferences, including individuals from other parts of Goldman Sachs, do
not necessarily reflect those of Global Investment Research and are not an official view of Goldman Sachs.

Any third party referenced herein, including any salespeople, traders and other professionals or members of their household, may have positions in
the products mentioned that are inconsistent with the views expressed by analysts named in this report.

This research is not an offer to sell or the solicitation of an offer to buy any security in any jurisdiction where such an offer or solicitation would be
illegal. It does not constitute a personal recommendation or take into account the particular investment objectives, financial situations, or needs of
individual clients. Clients should consider whether any advice or recommendation in this research is suitable for their particular circumstances and, if
appropriate, seek professional advice, including tax advice. The price and value of investments referred to in this research and the income from them
may fluctuate. Past performance is not a guide to future performance, future returns are not guaranteed, and a loss of original capital may occur.
Fluctuations in exchange rates could have adverse effects on the value or price of, or income derived from, certain investments.

Certain transactions, including those involving futures, options, and other derivatives, give rise to substantial risk and are not suitable for all investors.
Investors should review current options disclosure documents which are available from Goldman Sachs sales representatives or at
http://www.theocc.com/about/publications/character-risks.jsp. Transaction costs may be significant in option strategies calling for multiple purchase
and sales of options such as spreads. Supporting documentation will be supplied upon request.

All research reports are disseminated and available to all clients simultaneously through electronic publication to our internal client websites. Not all
research content is redistributed to our clients or available to third-party aggregators, nor is Goldman Sachs responsible for the redistribution of our
research by third party aggregators. For research, models or other data available on a particular security, please contact your sales representative or
go to http://360.gs.com.

Disclosure information is also available at http://www.gs.com/research/hedge.html or from Research Compliance, 200 West Street, New York, NY
10282.

© 2015 Goldman Sachs.

No part of this material may be (i) copied, photocopied or duplicated in any form by any means or (ii) redistributed without the prior
written consent of The Goldman Sachs Group, Inc.

Goldman Sachs Global Investment Research 7



